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General Prohibitions

Untrue statements of material fact — including omissions of material facts
No reasonable basis to believe statement can be substantiated

No information that could cause an untrue or misleading implication

Fair and balanced treatment of benefits and material risks

Fair and balanced treatment of specific investment advice

Fair and balanced treatment of performance results

“An advertisement may not be materially misleading”
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Third-Party Ratings, Rankings, and Awards
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Third-Party Ratings, Rankings, and Awards

Disclosure of rating criteria
Disclosure of rating provider

Time period/date provided
Compensation (direct of indirect)
Ask:

How long has it been since | received this?
Am | listing the correct award name?
Am | maintaining records of methodologies?
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Pe I"formance Performance Advertising Guidelines
Advertising and/ * Requirements for presenting past

. i performance data.
Hypothetical

* Guidelines for performance comparisons

Pe rformance// and data presentation.

Hypothetical Performance

* Definition and regulatory requirements.

* Disclosure of assumptions and limitations.
Best Practices

* Creating accurate and compliant
performance advertisements.
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Ethical Considerations
* Legal and ethical duty as an investment
professional
* Materially misleading content
* Disclosure of conflicts of interest
* “Fair and balanced”
» Substantiation of claims
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