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headline about a target client emotion issue vs. company name

key planning
elements

relevant to
audience

audience insight

Build credibility

Ultimate benefit

Let them know how to start...

Newsletter would have been the better offer to showcase

here. Lower commitment... (today it would need to be a

free guide or other valuable item...newsletter alone isn't
compelling encugh anymore)

MNOTE FROM KRISTIN: This is the piece | hung up on
bulletin boards where new moms may be (yoga
studios, new parent centers, etc.) before | had a

website or company name. Blue card stock and pink

sticker — a bit cliche for “new parents” (babies) but
hey, it was something. An ugly piece for sure, the text

did inform copy in service overview or website later.

This got the ball rolling for creafting my key messages).

| did not have my CFP®
designation yet; | took the
Talk about guerilla California life/health exam to
marketing; get my insurance license,
The first “lead originally thinking | may offer
magnet” | offered term insurance to New parents.
| never did align with a
company to sell insurance, but
| used the number since it gave
me a “credential”




